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Market news, data and insight all day, everyday
Insurance Day is the world’s only daily newspaper for the
international insurance and reinsurance and risk industries.
Its primary focus is on the London market and what affects it,
concentrating on the key areas of catastrophe, property and
marine, aviation and transportation. It is available in print, PDF,
mobile and online versions and is read by more than 10,000 people
in more than 70 countries worldwide.
First published in 1995, Insurance Day has become the favourite
publication for the London market, which relies on its mix of
news, analysis and data to keep in touch with this fast-moving
and vitally important sector. Its experienced and highly skilled
insurance writers are well known and respected in the market and
their insight is both compelling and valuable.
Insurance Day also produces a number of must-attend annual
events to complement its daily output. The London and Bermuda
summits are exclusive networking conferences for senior
executives; meanwhile, the London Market Awards recognise
and celebrate the very best in the industry. The new Insurance
Technology Congress provides a unique focus on how IT is helping
to transform the London market.

Newsmaker of the Year
candidates: Douetil and
Taylor arrive at BMS
The fourth and final candidate for Insurance Day’s
Newsmaker of the Year award is the return of London
market veterans Dane Douetil and Max Taylor to BMS as the
company attempts to shake up the broking market
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Douetil: ‘I see in BMS there’s
substantial growth both on
the broking side and on the
underwriting and MGA side’

A

ugust saw BMS Associates
unveilanewmanagementteam
as it became the latest of the
so-called second-tier brokers to
claim a surge in interest from carriers frustrated by what they see as heavy-handed
tactics from the broking behemoths.
Former Brit chief executive Dane
Douetil returned to the broking market
as group chief executive, while exLloyd’s chairman Max Taylor joined the
group’s Pioneer Underwriting business
as its new chairman.
In an interview with Insurance Day
following his arrival, Douetil promised
significant growth of the group within
the next three to five years.
“BMS is a company that’s got huge
potential. It has spent a lot of time investing in the past few years. It’s hired some
excellent leaders into its core businesses
and I think it’s a business that has an
opportunity – with the right leadership
team – to maximise its potential, which it
probably hasn’t done yet,” he said.
“I see in BMS there’s substantial
growth both on the broking side and on
the underwriting and MGA [managing
general agency] side. The company can
be several times as big as it is now in the
next three to five years.”

Douetil brings an extensive London
market CV to the role. His insurance
career began in 1982 as a political risk
broker at Willis & Faber.
In 1989, he set up Special Risk Services
before moving into the consultancy side
of the industry in 1994, during which
time he advised on the formation of Brit,
which was founded in 1995. Douetil himself joined Brit in 1998, being named to its
board just a year later. He took over as
chief executive in 2005.

Given Douetil’s career in both broking
andunderwriting,itisperhapsnosurprise
hewantstogrowbothsidesofthebusiness.
“[BMS] has always had aspirations for
an underwriting arm to sit in parallel with
the MGA operation and there’s an opportunity to do that, probably within the
Lloyd’s market. That is something we will
be seeing if we can bring to fruition in the
short to medium term. It will certainly be
on the management radar in the next 12
months,” he said on his arrival in August.

The Newsmaker of the Year Award is sponsored by Charles Taylor and the winner
will be voted at the Insurance Day London Market Awards on December 5.
For further information on the Newsmaker of the Year category or any other
awards-related matters contact +44(0)20 7017 5173.
For sponsorship opportunities and table sales contact +44(0)20 7017 4027.
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Vision 2025 success
threatened by differing
attitudes to regulation,
McGovern says
Christopher Munro
Senior reporter

L

loyd’s
attempts
at
expanding into the
growing markets of the
world, a central aspect
of its Vision 2025 project, are
being threatened by differing
global attitudes to regulation,
according to Sean McGovern.
A major aspect of Vision 2025,
which was launched last year
amid much fanfare and with backing from Britain’s prime minister,
David Cameron, is to expand into
the growing global markets. But
there are concerns a growing
divergence in the attitudes taken
to insurance regulation by different countries will be a stumbling
block for the the market to achieve
its ambitions of writing more
direct business in these regions.
“When it comes to new markets
[and] Vision 2025, it’s all about
ensuring Lloyd’s can attract business to the market from the fastergrowing economies of the world,”
McGovern, director of risk management and general counsel at
Lloyd’s, said at an Insurance Institute of London lecture.
“We have very good reinsurance
access into those markets, but
there is a question about whether
reinsurance access is sufficient.”
Reinsurance, McGovern said, is
a business-to-business transaction
and consequently tends to be relatively easy to transact across bor-

ders. But the same cannot be said for
directbusiness.
“If we want to write more direct
business, it’s clear the expectation
of local regulators is you will do it in
their country, you will be capitalised locally and they will want to
regulate you.”
Looking at some of Lloyd’s main
international markets such as
Australia, Canada and the US,
syndicates can write direct business via delegated authority
underwriting as well as from Lime
Street itself. “We can write across
borders and that’s an incredibly
efficient way of accessing those
direct markets,” McGovern said.
“The chances of getting that
kind of direct access into these
new markets are going to be very
limited. There is a growing trend
for wanting activity and capital
[actually] in those local markets
and that’s a challenge.”
The difficulties with expanding
into these new regions do not just
stop there, however, as there are
other problems associated with the
market’s distribution options.
“We tend to distribute through a
very solid coverholder network,
[but] the concept [of coverholders]
doesn’texistinBrazil,itdoesn’texist
in Turkey particularly and in China.
We’re struggling to sell the concept
to those faster-growing economies
about the benefits of delegated
authority underwriting.”
Lloyd’s’ plight would benefit
from the backing of the UK government and its regulators – the Prudential Regulation Authority and
the Financial Conduct Authority.

“Clearly in these [emerging]
countries, there’s an expectation
you will come into the market with
the sponsorship of your home
country and sponsorship of your
home government, so they need
to be champions of the insurance
sector and they need to be involved
in our push internationally.
“But they also need to make
sure London is an attractive place
to write that business and that
ultimately takes us back to the
regulatory environment [here]
because that is a big driver of our
competitiveness.”

“When it comes to new
markets [and] Vision
2025, it’s all about
ensuring Lloyd’s can
attract business to the
market from the fastergrowing economies of
the world”
Sean McGovern
Lloyd’s
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Bernardino says life
insurers should
develop fresh
products between
now and Solvency II
implementation
Eiopa chairman, Gabriel Bernardino, has called on life insurers
to make use of the time available
until Solvency II is introduced,
writes Patrick Hagen, Cologne.
Life insurers ought to make use
of the time until Solvency II is introduced to develop new products so
they can react better to the ongoing
period of low interest rates, he said.
“The next two years should be
used actively to implement measures to avoid the worst-case scenarios,” Bernardino told the Eiopa
conference in Frankfurt/Main.
“We need to continue to see adjustments in product design to change
the mix of business gradually.”
In mid-November, the EU
decided to introduce the new
equity capital and supervisory
rules, Solvency II, with effect from
January 1, 2016.
One of the major stumbling
blocks was how to handle longterm guarantees such as those
offered by German life insurance
policies. Such guarantees will still
be possible despite the agreement;
however, they must be sold at a reasonable price. A transition period
of 16 years is envisaged for existing
life insurance policies.
“The reality is all guarantees
have a price and consumers need to
recognise products that offer
simultaneously short- and longterm guarantees are by definition
extremely costly,” Bernardino
said. Allianz and Ergo have both
introduced new policies that no
longer offer life-long guarantees.
Felix Hufeld, chief executive for

insurance supervision at BaFin, the
German financial watchdog, also
recently called on insurers to
develop new products.
Bernardino stressed while doing
so insurers must focus on their customers’ needs. “It is a difficult balance but it is crucial to achieve it,”
he said,
The industry is on the verge of a
paradigm shift in the course of
which transparency and fairness
towards clients is becoming increasingly important, according to Bernardino. “The insurance market
needs to learn the lessons from the
mis-selling cases that occurred in
the past in the different countries
and pay enough attention to the
huge reputational and financial
consequences stemming from the
unacceptable misconduct of some
financial institutions,” hesaid.
Thomas Steffen, secretary of state
in Germany’s Ministry of Finance
and former financial supervisor,
has stressed the introduction of
additional reserve capital has
already reinforced German insurers. “However, it may be we need to
do more,” he told the conference.
Steffen is optimistic the future
government will adopt further
measures. “I cannot speak for the
next government, but I expect we
will be able to reach agreement on
further measures in the insurance
industry,” he said. The German
insurance industry is hoping for
new regulations, which would
grant expiring life insurance policies the right to profit from valuation reserves.
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“Investment in rebuilding in a more riskconscious and risk-resilient way will be recouped
many times over when further disasters occur
and its impacts are reduced. By doing this,
human, physical and economic
disaster impacts are reduced
and the country can recover
quicker, becoming
increasingly robust in a
virtuous cycle of economic
growth and resilience. In
the developing world, forms
of micro-insurance can also
help reduce individual
financial vulnerability to
events such as typhoon
Haiyan and accelerate
an individual’s
recovery”
Michael Butt
Axis Capital

Insurers vow to
support governments
in improving
catastrophe resilience
Insurers stand ready to work with governments – especially in developing economies – to ensure greater resilience in the face of more frequent
and more intense natural catastrophes, the industry’s most vocal think
tank, the Geneva Association has told delegates at this week’s United
Nations Climate Change Conference of the Parties in Warsaw, writes
Richard Banks.
The conference – known as COP19 – is taking place in the shadow of the
devastating typhoon Haiyan strike on the Philippines, which Geneva
Association secretary-general, John Fitzpatrick, said should act as a spur
to further action from governments.
He said: “Societies and governments must be prepared to extract
learnings from extreme events. While the world is receptive in the wake
of the Haiyan catastrophe, the global governors present at the COP19
meetings have the ability and the opportunity to increase disaster risk
resilience globally through the creation of an effective successor to the
Hyogo Framework for Action.”
Fitzpatrick insisted the delegates in Warsaw must seize the opportunity to influence the life prospects of many people around the world with
the decisions they make this week.
In the Philippines, for example, he stressed there was now an opportunity to rebuild a more resilient economy and communities while elsewhere, he called for “disaster-risk conscious practices” for new or
replacement infrastructure and developments. Doing so would build
resilience over time such that within a couple of decades a more disaster
resistant community will evolve, he said.
Axis Capital chairman, Michael Butt, who also co-chairs the Geneva
Association’s climate risks and insurance working group, added:
“Investment in rebuilding in a more risk-conscious and risk-resilient
way will be recouped many times over when further disasters occur and
its impacts are reduced.
“By doing this, human, physical and economic disaster impacts are
reduced and the country can recover quicker, becoming increasingly
robust in a virtuous cycle of economic growth and resilience. In the
developing world, forms of micro-insurance can also help reduce individual financial vulnerability to events such as typhoon Haiyan and
accelerate an individual’s recovery. The insurance industry stands
ready to collaborate with governments on the development of more
resilient communities and infrastructure and wherever possible will
provide its financial shock absorption function that reduces the financial burden on governments and increases the recovery of individuals
and economies alike.”

Generali divests Italian
agriculture unit as it
seeks to strengthen
capital position
The insurer will continue to cover agricultural risks
via its main domestic operation, Generali Italia
Fabien Buliard, Paris
French correspondent

G

enerali has announced
the sale of its Italian
agricultural insurance
unit Fata Danni to rival
Cattolica for €179m ($241m).
The divestment is part of Generali’s effort to strengthen its capital
position and liquidity. The Italian
insurance giant has already conducted a number of asset sales
this year, including the recent
divestment of its minority stakes
in two Mexican joint ventures and
the sale of its US life reinsurance
business to Scor.
The group indicated its solvency
ratio will improve by 0.6 of a
percentage point as a result of the
Fata transaction.
Generali’s chief executive, Mario
Greco, said in a statement the Fata
divestment had been completed “at
attractive financial conditions” and

allows the group to continue
strengthening its capital position
“and to reach €2.4bn of proceeds
from disposals since August 2012,”
representing 60% of Generali’s total
€4bn target to be reached by 2015.
The group indicated the unit’s
valuation corresponds to a multiple of 15.5 times last year’s earnings and 1.4 times its shareholders’
equity. Fata posted a net profit of
€12m in 2012, on €434m in premium income.
Generali will continue to cover
agricultural risks through its main
domestic operation, Generali Italia.
The group has been streamlining
its domestic insurance business in
the past few months, merging its
various Italian units into a single
company, Generali Italia.
A former Axa executive, Frenchman Philippe Donnet, took the helm
of Generali Italia at the beginning of
last month. Generali said at the time
of his appointment Donnet had
already led “important reorganisation processes at insurance companies in Italy, France and Asia”.

€179m
Price Cattolica is
paying Generali
for its Fata Danni
agricultural unit,
which is…

15.5x
Fata Danni’s 2012
full-year earnings
and…

1.4x
Fata Danni’s
shareholders’
equity

Erichsen to leave Hendricks & Co
after only seven months
Sven Erichsen is to leave specialist
directors’ and officers’ (D&O)
broker Hendricks & Co after only
seven months, writes Herbert
Fromme, Cologne.
Erichsen and company head,
Michael Hendricks, have both confirmed the news. Erichsen is no
longer in the company; his contract
with the Düsseldorf-based broker –
which is controlled by the UK’s
Howden – will be cancelled at the
end of the year.
“It was a clash of backgrounds,”
Hendricks conceded. But it was not
a question of their personal relationship, which remains good.
However, there were differences
of opinion about how to tackle
company issues.

“Too often, we had completely
different ideas on certain topics,”
Erichsen said. There would appear
to be a big cultural difference
between the relatively small German broker and Erichsen’s previous employer, Aon.
Erichsen, a trained banker and a
qualified lawyer, began his career
in 1992 with broker Jauch &
Hübener, which was subsequently
taken over by Aon. He later joined
the management team in 2001, was
appointed a member of the executive team in 2006 and was chief broking officer from January 2009 to
March 2013.
At the time, Erichsen justified his
choice to leave Aon for Hendricks &
Co by stressing the entrepreneurial

challenge – both men wanted
Erichsen to become a shareholder
and a potential candidate to
replace Hendricks at some stage.
Hendricks is a specialist broker
for D&O policies in addition to
related fields for specialist legal
insurance. In 2009 Howden, which
belongs to the Hyperion group,
took over 75% of Hendricks and Co.
Hendricks retained 25% and also
bought a stake in Hyperion.
There is fierce competition in the
German D&O market; many providers are trying to get their foot in
the door and to insure industrial
and medium-sized enterprises.
Banks are less popular because the
financial crisis means they may
face a large number of big claims,
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REVIEW
Peter Birks
IIN24 editor

economic development is greater
in the latter two countries.
One could therefore argue if
insurers in the developed world
want to increase the proportion of
business they write in the developing world, one of the best ways for
them to do it would be to support
general economic growth that
benefits the masses, rather than
specific insurance-promotion initiatives to the uninsured poor. The
bigger the GDP and the more equal
the distribution of that GDP, the
higher the level of insurance penetration will be.
Helping to create a bigger and
more equally distributed pie
might, in the long run, be the
best strategy insurers can follow.
Trying to take a larger slice of a
rather small pie might be difficult
to achieve and not that rewarding
if they manage it. For insurers, it
might be best for them to aim at
social reform (more equal distribution of wealth) and economic
stimulus (a greater amount of
wealth to be distributed all round).

The aftermath of Haiyan
in Tacloban City
Eoghan Rice/Trócaire/Caritas

I

f anything could bring home
the disparity between the
developed and the developing world when it comes to
insurance, the recent weather
events in the Philippines and in
the US Midwest have done so.
Typhoon Haiyan hit the Philippines a couple of weeks ago with
unmitigated ferocity. Peter Sousounis, senior principal scientist
at Massachusetts-based catastrophe modeller AIR Worldwide,
described the carnage.
“Super typhoon Haiyan made
landfall on the southern tip of
Samar Island early morning local
time on November 8 as one of the
most powerful tropical cyclones
in modern record-keeping. The
storm maintained impressive
wind speeds as it traversed the
Philippines before exiting over the
cooler waters of the South China
Sea, where it weakened as it
headed north-west.
“The islands of Leyte, Samar,
and northern Cebu are among the
worst-affected areas. Tacloban,
the capital and biggest city
(population of 220,000) of Leyte
province, was particularly hard
hit as storm surge depths as high
as four metres destroyed every
coastal home and left many inland neighbourhoods inundated
with floodwaters.”
Loss estimates are guesswork
However, even 10 days after
the disaster, loss estimates, both
economic and insured, and the
total number of fatalities,
remained very much a matter of
guesswork. As AIR observed, to
estimate the insured loss, a crucial
component was ascertaining the
storm’s precise strength when it
hit land. When all the anenometers in the vicinity of first
landfall are destroyed by the
storm, that is no easy task.
The estimates AIR came up
with – between $6.5bn and
$14.5bn in economic loss and
between $300m and $700m for
the insured loss – were based on
tracking information from Japan,
several hundred miles to the

One could therefore
argue if insurers in
the developed world
want to increase the
proportion of business
they write in the
developing world, one
of the best ways for
them to do it would be
to support general
economic growth that
benefits the masses,
rather than specific
insurance-promotion
initiatives to the
uninsured poor. The
bigger the GDP and
the more equal the
distribution of that
GDP, the higher the
level of insurance
penetration will be

north, and using this data to model
several different scenarios.
To compound the difficulties,
there was also a degree of uncertainty about the level of insurance penetration in the Philippines
as a whole and in the region
affected in particular. Quite
rightly, AIR does not consider it
within its remit to guess. Journalists have no such compunction and
the gut feeling within the journalistic fraternity was the penetration
was low and, on the residential
side, many of those with buildings
and contents insurance might not
be protected against typhoonrelated damage, which in many
cases would be an optional rider
attached to fire insurance.
But, at the most pessimistic
extreme, here we have a natural
catastrophe equal to a significant
hurricane striking the US Atlantic
coast, causing insured damage that
might not even register on the
major reinsurers’ radar.
Compare and contrast
Let us compare and contrast with
the rash of late-season tornadoes
that struck the US Midwest on
November 17. California-based
risk modeller Risk Management

Solutions quickly said the insured
losses could reach $1bn. All the
required data was quickly available and the models were in
place and, finally, from the
insurers’ and reinsurers’ point of
view, the relationship between
economic loss and insured loss in
the developed world is fairly constant – the insured loss tends to be
about 50% of the economic loss.
The global players in the insurance and reinsurance sector are
never slow to point out the low penetration rates in the developing
world and the potential this offers
the insurance and reinsurance
sector. But let us not underestimate
the difficulties of raising the level
of penetration. Notwithstanding
the emphasis on microinsurance
and the advantages new technology brings in reducing the fixed
cost of providing low-value policies, the major factor by far when it
comes to increasing the insurance
penetration rate is the standard
of living of the population. As
India and China have seen an
increase in the “middle class”, so
there has been an increasing rate of
insurance penetration. Indonesia
remains behind Malaysia and
Singapore for the simple reason

Greater equality
Insurance benefits from greater
equality in an economy. If a country has a few people who are
very rich, with the majority of the
population living in abject poverty, the rich will not need to
insure and the poor will not be
able to afford it. In the words of
that great but underrated philosopher Kris Kristofferson: “Freedom’s just another word for
nothing left to lose.” A society with
a more equal distribution of
wealth and with an expanding
middle class is less free, because a
larger proportion of the population has more to lose. It is, therefore, the ideal market for insurers.
Although insurers work best in a
capitalist system where the free
market encourages risk mitigation, they also work best in a market where a large proportion of
people are rich enough to want to
hold on to what they have, but not
so rich a single event would damage them economically.
In the theoretical country of
Insurancedonia, everyone would
own precisely one house and one
car, because then the loss of either
the house or the car would have
the greatest economic impact on
the potential policyholder. n
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Lloyd’s welcomes group of Gorton singers
The Ambition Youth Music
Project, a group of singers from
Gorton, Manchester, performed
to raise funds to repair the
church where they practice
Christopher Munro
Senior reporter

S

ome of the most senior
women in the London
insurance market welcomed a group of young
singers into Lloyd’s this week to
perform a concert and raise funds
to help repair the church hall in
which they practice.

The event was the brainchild
of Barbara Schonhofer, senior
vice-president and chief executive
of industry executive search company Jacobson Insurance, who,
after a chance meeting with Father
Andrew Stringfellow during a
plane flight, has followed the fortunes of the youth of Gorton, a
deprived area of Manchester
afflicted with social problems
associated with crime, poverty
and unemployment.
Father Andrew has worked

“We wanted to help
raise money for what
is a particularly
worthwhile cause.
We are delighted to be
able to help make the
fund-raising concert a
reality and welcome
the youngsters to
London and to the
Lloyd’s building. It’s
been a privilege to help
support a community
as inspiring as Gorton”
Barbara Schonhofer
Jacobson Insurance

An exciting in-house claims handling role

ASSISTANT CLAIMS HANDLER
West Sussex – Attractive Package
Colas Limited operates throughout the UK as a service provider to the
highways and airfields sectors, and is part of the international Colas Group,
one of the world’s leading road construction organisations. Its diverse
activities include surfacing and maintenance, civil and electrical engineering,
traffic management, intelligent display signage systems, manufacturing of
bitumen-based products, quarrying and coated stone production.
We are currently looking for an assistant claims handler with up to two years’
claims handling experience in an insurance environment to undertake general
claims handling for the company within its Legal & Insurance Department.
You will support the Insurance Team in handling motor liability, public
liability and employers liability claims brought against the company, and in
maintaining insurance claims registers. A further aspect of your remit will be to
provide support in the company’s safer driving campaign.
Self-motivated and able to prioritise a busy workload, you will need good
communication, organisation and computer skills. For the right candidate we are
offering an attractive salary and benefits package.
To apply, please write with full CV and stating your current salary to:
Emma Webb, HR Administrator, Colas Limited, Wallage Lane, Rowfant, Crawley,
West Sussex, RH10 4NF or email Emma.Webb@colas.co.uk.
Closing date: 6th December 2013
Colas Limited is an equal opportunities employer.
www.colas.co.uk

closely with the young people of
Gorton over the past three years
and one initiative he has been
involved in was setting up a community singing group.
“I was impressed by Father
Andrew and the community work
he has done with the young people
of Gorton,” Schonhofer said.
The group, which practices in
Father Andrew’s church hall, is
called The Ambition Youth Music
Project and was invited to London
by Schonhofer to perform a special
fund raising concert in the Lloyd’s
Old Library.
Schonhofer’s plan was supported by two of the leading
women in London’s insurance
market – Canopius Group chief
executive, Inga Beale, and Barbara Merry, the chief executive of
Hardy Underwriting.
“Together with other women

leaders working in insurance, we
wanted to help raise money for
what is a particularly worthwhile
cause. We are delighted to be able
to help make the fund-raising concert a reality, and welcome the
youngsters to London and to the
Lloyd’s building. It’s been a privilege to help support a community
as inspiring as Gorton,” Schonhofer said.
Matt Owens, of band Noah and
the Whale, opened the sold-out
event and he also gave a short
introduction. Manchester MP Sir
Gerald Kaufman was in attendance
lending his support to the Gorton
singers and the project. n

The Ambition Youth Music
Project singers: the youth
group was put together by
Father Andrew Stringfellow
in Gorton, Manchester

Bluefin sent letter of praise
after apprenticeship award
Bluefin’s commitment to employing young people has been praised
after the independent broker was
placed among the top 100 apprenticeship employers in the country,
with the company receiving a
special letter of congratulations
from the deputy prime minister,
writes Christopher Munro.
The winners of the awards, compiled every year by the National
Apprenticeship Service in partnership with City & Guilds, were
announced earlier this month at the

National Apprenticeship Awards at
The Skills Show in Birmingham.
Bluefin was recognised as being
one of the top 100 apprenticeship
employers in the UK, and left the
awards as a highly commended
runner-up in the BAE Systems
Large Employer of the Year in the
London region category. The winner of that award was ITV.
“It is a genuine honour for the
efforts of all those involved at Bluefin to be recognised at the highest
levels of government and credited

“It is a genuine
honour for the
efforts of all those
involved at Bluefin
to be recognised at
the highest levels
of government and
credited as being
among the best in
the country”
Mike Bruce
Bluefin

Chaucer Million Makers raise £10K
More than £10,000 ($16,133) was
raised by the Chaucer Million Makers team at its recent Real Monte
Carlo Casino event with attendees
treated to a night of games, live
music, gourmet food and a charity
auction, writes Christopher Munro.
The event formed part of
Chaucer’s support for The Prince’s
Trust challenge to raise £1m
towards making a major difference
to the lives of disadvantaged young
people in the UK.
There are two Chaucer Million
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Goldberg Segalla
partner calls for
help to send golf
equipment to troops
An employee of US law firm Goldberg Segalla, which opened a London office early last year led by
well-known reinsurance solicitor
Clive O’Connell, is looking to raise
funds to send golf equipment to
serving troops and veterans as well
as wounded warriors around the
world, writes Christopher Munro.
The seeds of Bunkers in Baghdad
were sown when Joseph Hanna, a
Goldberg Segalla partner,
was inspired by a segment on television
programme
60
Minutes, which
showed soldiers
serving in the
Middle East hitting golf balls into
the desert on rest
days. An article in
Golf Magazine that
detailed
David
Feherty’s experiences on a United
Service Organisations tour in
Iraq and Kuwait
and featured the
opening
of
a
driving range at Camp
Victory in Iraq provided
further food for thought.
The article detailed how these
makeshift driving ranges had been
created to relieve some of the stress
of active duty in the Middle East
and, after Hanna decided to
collect new and used golf clubs,
balls and other equipment and
send it to soldiers stationed in
Iraq and Afghanistan, Bunkers in
Baghdad was born.
Since the launch of the charity in
2008, more than 4.5 million golf
balls and 100,000 golf clubs have
made their way to Iraq, Afghanistan and 22 other countries around
the world and facilities in each of
the 50 US states. The equipment is
also sent to injured veterans
recovering in Wounded Warriors
programmes, other military institutions and veteran hospitals
across the US.
But it is not only US soldiers who
are benefiting, with British troops
also enjoying the equipment, as
well as other coalition and joint
task forces, including those from

Ireland and Australia. British
troops recently got to use the equipment during a mini-Ryder Cup at
Forward Operating Base Shank in
Afghanistan, with one team from
the US competing against another
made up of colleagues from across
the Atlantic.
Unlike the Ryder Cup, this competition was based on three disciplines – longest drive, closest to the
pin and a putting contest.
There is a chance
Britishtroopswillsee
more of the equipment in the future
if Hanna’s plans
come to fruition.
Hanna,
the
charity’s president,
said: “We are constantly
fund-raising
around the world and
Goldberg Segalla has
supported us. Since
we opened up our
London
office,
we’ve discussed
opening up a Bunkers in Baghdad
office too and sending golf equipment to
British troops.”
Bunkers in Baghdad is run
entirely on donations, from the
equipment to the funds required to
pay for shipping to the troops.
For more information or to make
a donation to the charity, visit
www.bunkersinbaghdad.com. n

4.5m
Golf balls
and…

from deputy prime minister
placing
as being among the best in the
country,” Bluefin chief executive,
Mike Bruce, said
The
broker
this
week
announced the introduction of its
new Level 4 apprenticeship programme. The company has been a
supporter of apprenticeships for
five years, with 119 people completing such programmes and
gaining their CertCII.
“Bluefin is dedicated to employing and training the most talented
and capable people, regardless of

their background or qualifications. We hope this accolade
will encourage more of our peers
to offer apprenticeship programmes, to mentor and equip the
next generation with the skills
necessary to continue powering
our businesses and the industry
for the future.”
This commitment to apprenticeships has been praised by deputy
prime minster, Nick Clegg, who, in
a letter to the broker, said:
“Apprenticeships are at the heart

of our drive for a stronger economy: equipping people of all ages
with the skills employers need to
help their businesses prosper and
compete in a global market.
“And, as we work to increase the
opportunities for hard-working
young people to achieve their
ambitions through high-quality
apprenticeship training, it is vitally
important we celebrate the
achievements of employers like
you, who go the extra mile to help
their apprentices and succeed.” n

from Real Monte Carlo Casino evening
Makers teams working hard at
turning their business ideas into
funds for The Prince’s Trust, with
the Real Monte Carlo Casino
evening, which was held on
November 7, one of their main
fundraising initiatives.
More than 400 guests from the
Lloyd’s and London market went to
theevening,whichwasheldinPlaisterers’ Hall in the City of London.
There was also a charity auction
for prizes such as a week in Kenya,
a day for 12 people aboard the

Lloyd’s yacht Lutine, a table for
four at OXO2 – a celebrity chef
pop-up restaurant night, and a
table at the Old Billingsgate Vaults’
Christmas party, among others.
Jessica Stephenson, a member of
the Chaucer London Million Makers team, said: “The team would
like to thank everyone who contributed so generously to the Real
Monte Carlo night – the organisers,
our corporate sponsors and our
guests – you all helped make a
great evening happen and raised a

lot of money for The Prince’s Trust.
Thank you.”
Those sponsors included NTT, OJ
Associates, Canopius, Asta, Torus,
Antares, Hardy, Stephens International, Ark, Gracechurch Consulting, Lee & Lyons, Massenhove
Recruitment, Trinity Maxwell,
Envision Training and Berk Merchant and Sims PLC.
For more information on the
Chaucer London Million Makers
project, visit the website at www.
committed2thecause.co.uk. n

100,000

Golf clubs have
been sent by the
charity to troops
since 2008

Hanna: teeing off from the
deck of a US Navy vessel

600,000

People displaced in
hard-hit provinces of
the Philippines such as
Aklan and Antique

15,000

People displaced
by floods in
Warrap state

54

People confirmed
dead as a result of
snake bites, as snakes
are forced out of their
natural habitats
by floods

27.6m

Expected mainseason paddy
production in
Thailand in
tonnes

5,000

Households on
which the DEC is
concentrating its
efforts to provide
clean water

Typhoon
Updates
Haiyan: Relief
Lives and livelihoods
slow to reach
Floods: South Sudan floods displace 15,000
Western Visayas
Scott Vincent
Deputy editor

R

elief efforts for survivors
in Western Visayas have
been slow or absent, the
Disasters
Emergency
Committee (DEC) has warned.
The Western Visayas region is
comprised of six provinces and 16
cities and suffered a direct hit from
typhoon Haiyan.
On November 17, the DEC emergency team headed to the city of
Ilolio, the regional centre of Western Visayas.
Ilolio acted as a strategic entry
point to the region for the DEC and
it has since worked on identifying
the communities in dire need of

water and sanitation, healthcare,
livelihoods, shelter and protection
for women.
In hard-hit provinces such
as Aklan and Antique, the DEC
said close to 600,000 people have
been displaced.
With electricity not expected to
be restored across the region for
up to six months, the DEC said it
has ordered 7,000 solar-powered
flashlights and plans to order
thousands more.
Bob Kitchen, DEC’s director
for emergency preparedness
and response, said: “Our immediate efforts will focus on providing
clean water to close to 5,000
households.
“We will also be distributing
water purification tablets and
15,000 jerry cans for transporting
and storing water.”

SOUTH SUDAN: More than 15,000 people have been displaced by fresh floods in Warrap state after the Jur
River burst its banks.
The inundation has also led to an increase in snakes in Gogrial East county, with a large number of snake bites
reported. At least 54 people have been confirmed to have died as a result of snake bites.

Thailand floods: Record rice production
forecast despite floods
THAILAND: The impact on rice production in
Thailand from floods in the north-east and central parts of the country has been minimal,
according to the UN Food and Agriculture
Organisation (UNFAO).
The Office of Agricultural Economics has forecast the 2013 main season paddy production will
be 27.6 million tonnes, close to 2% above the previous year’s record harvest for the corresponding season. The increase mainly reflects
generally favourable monsoon rains and government support to the sector.
Overall, food security in the country is satisfactory, the UNFAO said.
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